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New 3M Stormscope® Weather Mapping System...

Your best source for current
thunderstorm information.

Now you can get the most current
thunderstorm activity information
possible...more current than the
information you can get even from
your weather service .. with the
new 3M "Stormscope” Weather
Mapping System WX-120.

With the WX-120 you can actually
“see” thunderstorm activity up to
220 nautical miles away. You can
monitor that activity as it develops
or dissipates. You can track its path.
You can determine its intensity. And

you can issue the necessary weather
warnings and take other appropriate
protective action while other
weather sources are still processing
their information.

The technology has been tested
and proven. The "Stormscope”
system, which was originally devel-
oped as a thunderstorm avoidance
tool for aviation, detects electro-
magnetic radio frequency energy
generated by thunderstorms and
displays the information in the form
of bright green dots. Every dot indi-

cates the location of an electrical
discharge. Clusters of dots indicate
thunderstorms. The greater the rate
of electrical discharge, the more
intense the thunderstorm activity.

At $9950, the WX-120 costs just
afraction of what you'd expect to
pay for such a system; installation
is both simple and inexpensive. It's
easy to use, compact, portable. It's
your best, truly current source for
thunderstorm information.

For complete information on the
WX-120, call or write:
3M Stormscope?®
Weather Mapping Systems
6530 Singletree Drive
Columbus, OH 43229
Phone (614) 885-3310

Dealer inquiries invited.

The technology
fits everywhere.







Jim Lange Is Singing
Your New lune

We proudly announce Jim Lange as host of
The New $100,000 Name That Tune!

e It’safirm go, and pre-production
commences April 2, 1984.

® The producers are Ray Horl and
Peggy Touchstone, Tune’s
original producers.

¢ Tuneis the only new Fall '84 strip
that has a 5 station O&O deal (the
ABC O&Os) for a firm 52 weeks.

* Sold in 8 of top 10 markets. Joining
the ABC O&Os in top 10:
Philadelphia—KYW (Group W),
Cleveland —WKYC (the NBC
0&O station), and Boston—
WNEV.

e Name That Tune is the one and
only new strip series for fall ‘84
to boast a proven 10 year proven
hit access track record!

Sandy Frank Film Syndication, Inc.

645 MADISON AVENUE, NEW YORK, NEW YORK 10022 212-628-2770
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Networks cautious with Super Tuesday projections
Mulholland steps down at NBC
Manufacturers key to AM stereo resolution

SUPER TUESDAY O Hart-Mudd interview, cautious
projections define Super Tuesday of primaries,
caucuses. PAGE 31,

DEREG TURN O While NAB pins its deregulation
hopes on parent committee, Telecommunications
Subcommittee members plan to draft bill. PAGE 33.

MORE AM'S O FCC proposes to open up 400 AM's
on Mexican, Bahamian and Canadian clear
channels. PAGE 34.

STATE VISIT O Presidents and executive directors of
state broadcasting associations meet in
Washington for visit with FCC and Hill players.
PAGE 36.

WARNER UPDATE C Dallas and Milwaukee officials
may scrap Warner Amex's cable franchise
awards; MSO looks to sell Pittsburgh system to
Tele-Communications Inc. PAGE 37.

SPLIT AGREEMENT O Major broadcast groups reach
accord with Alberto-Culver over use of split 30-
second commercials. A-C drops class action suit.
PAGE 42.

4A CAMPAIGN O American Association of
Advertising Agencies launches campaign to
improve public's attitude toward advertising. PAGE
a2,

OLYMPIC MAKE-GOOD O ABC announces make-good
policies for Sarajevo Olympics. PAGE 50.

PLAYBOY QUSTER O Playboy Enterprises decides
not to renew contract of Playboy Channel chief
Paul Klein. PAGE 54.

HBO EXPANSION O Largest pay cable programing
service looks for new horizons to explore—
videocassettes, DBS, major thealricals. PAGE 54.

AMERICA ON PARADE O CBS's new prime time show
to feature country's famous and not-so-famous.
PAGE 61.

SECOND TIME AROUND O ABC and ESPN numbers
for USFL are down from last year, but still good
enough to beat the competition. PAGE 62.

THRILLER EARNINGS O CBS executives tell analysts
that first quarter 1984 will be better than
expected. PAGE 67.

DEBATE CLOSED O Appeals court sides with FCC,
saying broadcasters can sponsor political
debates. PAGE 69.

ACCENTUATE THE NEGATIVE O Study says networks
put too much emphasis on reporting bad
economic news. PAGE 74.

STATE TUSSLE O Baltimore broadcaster and state
of Maryland battle over First Amendment issue of
video outtakes. PAGE 75.

UP TO THE MANUFACTURERS C It appears
manufacturers will be key in who wins the AM
stereo battle. PAGE 84.

ENGINEERING SUCCESS O Bill Connolly, Sony
Broadcast Products president and veteran CBS
engineer, combines technical expertise with a
fascination for the application of new technology.
The result has been broadcasting's boon.

PAGE 109.
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KEEY, MINNEAPOLIS

GARY SWARTZ, VICE PRESIDENT & GENERAL MANAGER

DAVE MALMBERG, PROGRAM DIRECTOR
GROUP: MALRITE, CARL HIRSCH, PRESIDENT
We began working with KEEY — then a beautiful music station —
back in 1982. The station was achieving adequate 12 + ratings (in the
4’s), but — like many beautiful music stations — its demos were not
the easiest to sell. KEEY became “‘K-102"’ Country FM shortly
thereafter and, with Gary and his people executing beautifully a full
offensive battle plan, the station has progressed right on target to an
overall 6.7 12+ share this past fall and places a strong #3 among 25
to 54 year old adults. It shows what good planning, and good work-
ing of the plan, can achieve.

KMJQ, HOUSTON

MONTE LANG, PRESIDENT/RADIO DIVISION

JIM SNOWDEN, NATIONAL PROGRAM DIRECTOR
GROUP: THE AMATURO GROUP, JOE AMATURO, PRESIDENT
Monte Lang oversees not only KMJQ (Majic 102) in Houston, but
also Majic 108 in St. Louis, WDRQ in Detroit and Joy 107, Ft.
Lauderdale-Miami for Amaturo. A/ of them are among our most
successful client partners . . . due greatly to the endless energy of
Monte himself. He is a consummate warrior and student of strategy.
Together with Jim Snowden and the outstanding local management
team at each station, they have managed to stay on top of their for-
mat competitors consistently, even when the attacks were well thought
out and powerful. We salute their dedication.

The Research Group, therefore, is most pleased to announce the election of the
management of client stations KEEY and KMJQ to the honorary rank of Master Class
Strategists. In bestowing these awards, The Research Group recognizes the strategic
achievements of some of America’s most outstanding management teams, from which
will be chosen one station to receive our highest annual honor, the awarding of The
Research Group’s Samurai Swords.

In almost every field, there is a company that has earned a reputation as the leader.

The Research Group

Radio’s Strategic Research Team

2517 EASTLAKE AVENUE EAST ¢ SEATTLE, WASHINGTON 98102 ¢ (206)328-2993
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Shifting scene

Don't be surprised if National

Association of Broadcasters abandons
drive to obtain broadcast dereguiation
legislation in Congress. Observers close to
situation feel latest series of events is
forcing NAB 1o re-evaluate options. Since
situation on Capitol Hill began
deteriorating NAB has been signaling that
it is prepared to direct energies in support
of television deregulation by FCC. There'd
still be possibility of problems with
Congress where members talk of heading
off FCC deregulation. House Energy and
Commerce Committee Chairman John
Dingell (D-Mich.) has already indicated
he may step in (BROADCASTING, March 5).

Minority dissent

FCC commissioners can expect to hear
from members of Congressional Black
Caucus and Congressional Hispanic
Caucus this week. CBS and CHC are
writing to express “outrage” over FCC’s
plans to repeal or relax its multiple
ownership rules. Caucuses were angered
when FCC recently began lobbying
members on issue. CBC and CHC are on
record against any change and are planning
to escalate recruitment of support for bill
(H.R. 4120) introduced by Representative
Mickey Leland (D-Tex.), to prevent FCC
from touching rules for five years.

Bird not in hand

It looks as though launch date of Satellite
Television Corp.’s direct broadcast satellite
service is slipping. Comsat subsidiary

had promised launch of five-channel
service in Northeast in fall of this year.
But Comsat President Irving Goldstein,
after dinner with Washington
communications reporters last week, said
STC would commence service in “late
1984 or early 1985.” Uncertainty about
launch date stems primarily from
Comsat’s inability to find partners, without
which it will not go ahead. Comsat
announced last December that CBS was
one likely partner and that network would
assist it in finding third, but there has been
no further word.

Also adding to uncertainty surrounding
launch of STC's service is uncertainty
surrounding launch of STC’s broadcast
satellite, SBS 1V, owned by Satellite
Business Systems. Discovery space
shuttle had been scheduled to take bird
into space on Aug. 9, but, according to
SBS, date has been pushed back to Aug.

23. SBS officials are also concerned

about McDonnell Douglas PAM rocket that
would boost SBS IV from shuttle’s low
orbit into permanent geostationary orbit.
Misfirings of PAM’s were responsible for
loss of two communications satellites
deployed from shuttle last month.

Pandora’s box

FCC has halved estimate of number of
low-power television applications
responding to 3,395 put on cut-off list last
month. Commission originally estimated
50,000 (BROADCASTING, March 12); last
week it said number was closer to
25,000. According to FCC official, error
resulted from sampling technique, which
consisted of counting number of
applications in first box received, then
multiplying that by total number of boxes.
As it turned out, there were twice as
many applications in first box as in typical
others. Official said bureau is contending
that, with additional $125,000, it will be
able to get those applications to lotteries
within six months.

Broadened fiefdom

Anthony B. Cassara, president of
KTLA(TV) Los Angeles, is expected to
become president and chief executive
officer of Wometco Broadcasting, group of
six TV stations and one FM, at close of
leveraged buyout of Wometco Enterprises
arranged by New York merchant banking
firm of Kohlberg, Kravis & Roberts, which
engineered purchase of KTLA for $245
million last year. Closing of $842-million
Wometco deal is awaiting FCC approval.
Cassara will keep present title and position
at KTLA, which he said will operationally
become part of new Wometco group but
legally remain separate entity. FM will be
spun off.

Unloading

Wamner Amex Cable Communications has
tapped Daniels & Associates, cable btoker,
to determine interest, if any, in sale of
WA cable systems in suburbs of Chicago
and St. Louis. Chicago system has about
24,000 subscribers and St. Louis system
about 38,000. Sources indicate WA has
had no firm offers yet. Decision to sell
systems, or at least to determine interest
and market value, falls in line with
company strategy to get on track to
profitability.

WA is talking with Tele-
Communications Inc. about purchase of
Pittsburgh metro system and is also

Broadcasting Mar 19 1984
7

considering possible joint venture with
Viacom for systems in Milwaukee (see
story, page 37). Source close to Chairman
Drew Lewis indicated Lewis has not
considered selling Cincinnati or Columbus,
Ohio, systems.

In the lodge

National Sales Advisory Committee of
Television Bureau of Advertising,
composed of national spot
representatives, is overseeing and funding
confidential collection of spot television
expenditure data for 1982 and 1983.
Report is to be compiled by independent
auditor from data supplied by national
reps. It is not expected to be released
generally but made available to rep firms
only for their use as marketing tool.

Fattening kitty

National Association of Broadcasters
President Eddie Fritts last week hosted
$1,000-a-head fund raiser for
Representative Matthew Rinaldo (R-N.J.)
at his Arlington, Va., home. Fritts raised
estimated $35,000 for Rinaldo, ranking
minority member on Telecommunications
Subcommittee.

Semantics

Executive branch report to White House
recommending policy U.S. should follow
in considering applications for
international satellite systems that would
provide alternatives to Intelsat is hung up
in disagreement between State and
Commerce Departments over manner in
which President should state that policy.
There is unanimous agreement within
executive branch that President should
declare such systems to be in national
interest provided restrictions are imposed
to protect Intelsat against competition for
its major source of revenue, public
telephone service. But it is understood
that State would include in presidential
determination reference to need for one
or more foreign countries to join with U.S.
in “appropriate” coordination with
Intelsat, in accordance with Intelsat
agreement, as well as to requirement that
FCC approve applications as part of its
responsibility. State, reportedly, would
also have President state that other criteria
would be left to State and Commerce
Departments, allowing them to specify to
FCC particular kind of Intelsat
coordination U.S. believes appropriate for
particular system.
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NEW YORK WPIX
LOS ANGELES KCOFP
CHICAGO WGN-TV
PHILADELPHIA WTAF-TV
SAN FRANCISCO KTZO
BOSTON WLVI-TV
DETROIT WJIBK-TV

WASHINGTON, D.C. WDCA-TV
CLEVELAND
DALLAS

SEATTLE KCPQ
ST. LOUIS KDNL-TV
DENVER KWGN-TV
BALTIMORE WMAR-TV
SACRAMENTO KRBK-TV
PORTLAND, OR. KPTV

The Benson
bandwag

I

INDIANAPOLIS
HARTFORD
PHOENIX

SAN DIEGO
KANSAS CITY
CINCINNATI
MILWAUKEE

MEMPHIS
GRAND RAPIDS
RALEIGH
OKLAHOMA CITY
BIRMINGHAM
HARRISBURG
GREENSBORO
ALBANY, N..
FLINT

on

WRTV
WVIT
KPHO-TV
KCST-TV
WDAF-TV

WPTY-TV
WZZM-TV
WRAL-TV
KGMC
WBRC-TV
WPMT-TV
WGGT
WNYT

WNEM-TV

LITTLE ROCK

SHREVEPORT

D, ME. WCSH-TV
AUSTIN KBVO
JACKSON, MISS. WAPT
LAS VEGAS KVVU-TY

CHARLESTON, 5.C. WCBD-TV

BEAUMONT KBMT
RENO KCRL
BOISE KIVI
CORPUS CHRISTI KIII

CHICO-REDDING KRCR-TV

WILMINGTON WJKA
MEDFORD KTVL
HONOLULU KGMB

A Witt-Thomas-Harris Production
distributed by

A
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Superstation salvation

"This is America," Ted Tumer, chairman of
Turner Broadcasting System, told a Senate
Judiciary Subcommittee charged with
copyright matters. Being on a communica-
tions satellite is "an opportunity to try and
create a fourth national televisicn network,”
he said. The comment came in connection
with Tumer's testimony last week in sup-
port of S. 1270, which Turner feels is needed
te insure the future of his fourth network—
superstation WTBS(TV) Atlanta.

(Introduced last year by Senator Dennis
DeConcini [D-Ariz.] [BROADCASTING, May
16, 1983], the bill is designed, in DeCon-
cini's words, te "bring equity to the relaticn-
ship” between cable copyright holders and
certain superstation operators. S. 1270
would offset the impact of the 3.75% Copy-
right Royalty Tribunal rate hike authorized
two years ago. The bill would exempt cable
systems from paying the higher compulsory
license fees for carrying what the bill calls
“national cable broadcast networks"—su-
perstations that pay for national rights to
their programing.)

Turner was joined in his support for the
bill by Stephen R. Effros, executive director
of the Community Antenna Television As-
sociation. Effros called the bill cne way to
“correct the inequities brought about” by
the higher CRT fee. "In S. 1270," Effros said,
“there is a simple effort to say that cable
subscribers should not have to pay a second
time for programing if that programing has
already been paid for at marketplace rates.”

In his prepared testimony, Effros denied
that S. 1270 was designed as "special inter-
est legislation” for Turner. Effros said that
82% of all cable homes already receive WTBS-
TV. The "main beneficiary is the cable sub-
scribing public” and cable operators that
could carry the Turner signal "without hav-
ing to pay any penalties for such carriage,”
Effros said. The last, he added, would mean
“that the operator could add another distant
signal to his carriage complement without
incurring unreasonable charges.” Effros

said that because the fees now "are so high,
the result has been that systems have been
deleting service to subscribers nationwide.”

According to Twner, "virtually every-
one"—the public, the cable industry and
programers—would benefit from S. 1270.
Viewers in geographically isolated areas
and cities without cable franchises, such as
Washingten, could receive programing not
available now, he said.

Turner said his WrBs met the criteria to be
classified as a national cable broadcast net-
work. He also said that wGN-Tv Chicago and
WOR-TV Secaucus, N.J., which are also on
satellites, would qualify. However, during
testimeny, Shane O'Neil, president of RKO
General, which owns WOR-TV, said his sta-
tion would not apply for classification as a
national cable broadcast network because
the station is "locally oriented.” While "it is
flattering to be known as a superstation,”
QO'Neil said, the "relief proposed” by S. 1270,
"would not in its present form apply to WOR-
™."

More competition

While the city of Washington ponders its
three cable franchise bids (BROADCASTING,
Feb. 20), private cable or SMATV operators
have been moving in to serve some of the
city's hotels, condominiums and apartment
complexes. TriSat Communicaticns, a sub-
sidiary of Trident Communications Group,
which is headed by Richard Loftus, for in-
stance, is installing a fiber optics system at
the Van Ness East Condominium in North-
west Washington, according to TriSat's
Andy Litsky. Once the system is completed
late this spring, TriSat will offer 16 or 17
satellite-delivered services to the condo's
460 homes, he said. TriSat has agreements
or is close to agreements to serve several
other condos in the city, he said. Direct Sat-
ellite Television Inc., meanwhile, has an-
nounced plans to serve Washington's fash-
ionable Four Seasons hotel beginning this
spring. According to DST, it will offer travel-

Copyright cadre. L-r: Effros, Bob Ross, general counsel, Turner Broadcasting and Turner.
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ers staying in the hotel’'s 203 rooms their
choice of CNN, CNN Headline News, super-
station WTBS(Tv) Atlanta, The Movie Chan-
nel, USA Network and ESPN. John Lubet-
kin, DST's chief executive officer, is the
former vice president of corporate develop-
ment for Matrix Enterprises.

Play ball

Home Team Sports, the Baltimore-Wash-
ington area cable sports network, an-
nounced its opening month (April) lineup
last week. It promises to air all the home
playoff games for the Washington Bullets
(basketball) and Capitals (hockey), plus 16
professional baseball games including nine
of the Baltimore Oriocles.

The service, announced last December
(BROADCASTING, Dec. 12, 1983), is being of-
fered to cable operators as either a basic or
pay service. Group W's preference, accord-
ing to Bill Aber, HTS general manager, is
within a pay movie package. That would

help reduce churn, he said. HTS, which is
run by Group W Satellite Communications,
is selling eight minutes of advertising time
per event and allowing up to two minutes for
local sales. Aber, who was general manager
of Satellite News Channel's Washington bu-
reau before Ted Turner bought SNC and
shut it down, declined to disclose what
prices Group W or cable operatcrs would
charge. He also declined to give a break-
even figure for subscribers because it was
not known how many operators would put it
on a basic, pay or multipay tier.

Aber said Group W was going to ap-
proach the 250 cable systems in the Capital
region, which extends from Hershey, Pa., to
North Carolina. Marketing efforts are now
concentrating on the Baltimore-Washington
area, he said, and 20 systems have been
signed. Cable passes 3.5 million homes in
the area. Although the area has two million
subscribers, both Baltimore and Washing-
ton have yet to award urban franchises, and
many of Washington's suburbs are only in
the early stages of franchise construction.

Programing plans call for one live event
each night, with some games repeated for
subscribers who missed them the first time,
Aber said. The remaining portion of the pro-
graming day will feature UPI teletext sports
graphics and information. HTS has con-
tracts to air 80 Oriole games and 45 games
each of both the Bullets and Capitals next
fall. Other programing will include minor



league baseball and Atlantic Coast Confer-
ence sports.

HTS plans to take advantage of the pool
agreement Major League Basebail made
this winter, which allows importation of
games beyond the region of the local team.
HTS will air the New York Yankees vs. Chi-
cago White Sox on April 13, and Los Ange-
les Dodgers vs. the Houston Astros on April
16.

Aber said the deals with the three major
sports teams extend tc the 1890's. All the
events will be transmitted via microwave or
landline to HTS offices in Washington. The
signal will then be microwaved to Commu-
nications Technology Management in Vir-
ginia, which provides the uplink to Galaxy 1.

Local hangup

Negotiations on the House cable deregula-
tion bill (H.R.4103) inched along last week.
Reports from Dallas, where talks between
the Nationa) League of Cities and the U.S.
Conference of Mayors were held as part of
the attempt to fashion a compromise on the
bill (BROADCASTING, March 12), said the sub-
ject of local regulation of subscriber rates is
the “only major issue” left unresolved. The
cities are opposed to the bill's provision
freeing most cable systems from rate regula-
tion on all but their lowest tier of service.

The talks are slated to continue later this
month.

Make good

The Screen Actors Guild and the American
Federation of Television and Radic Artists
have voted formally to amend a portion of

WHERE THE

BDEBATE.

their 1982 commercials contract with the
cable television industry. Vince Fazio, vice
president for finance, Cabletelevision Ad-
vertising Bureau, who negotiated with the
talent unions, said the amendment applies
to commercials produced for broadcast tele-
vision and subsequently used on cable. The
contract specified that systems had tc pay a
flat fee of $300 per performer per commer-
cial, regardless of the size of the cable sys-
tem. The new amendment provides that
systems pay on a sliding scale, starting at
$12.70 for small systems and rising to $300,
depending on the number of subscriptions
to the local system or groups of systems.
The amendment does not apply to national
cable networks

Giver

Home Box Office, the nation's largest pay
television program setrvice, has given
$250,000 to the American Film Institute for
the creation of an HBO Pavilion in the library
of AFI's Hollywood facilities. The donaticn,
said by HBO to be its largest corporate con
tribution, will underwrite construction of a
meeting and conference center and upgrad-
ing of existing screening rcoms. A time cap-
sule sealed in the building will contain a
copy of HBC's first original programing spe-
cial: The 1973 Pennsylvania Polka Festival.

More for and from Disney

Viacom Cable of San Francisco will add The
Disney Channel to its roster of pay cable
services beginning April 1. The system cur-

Pecple feel strongly about smoking. You can spark
a lot of interest by exposing them to both sides of issues

involving cigarettes.

Bill Aylward can help. His job is giving straight
answers to tough questions about cigarettes. in person

oron the phone.

Get the other side too, And you'll get people involved.

CALL TOLL-FREE (800) 424-9876
THE TOBACCO INSTITUTE.
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ently passes 200,000 homes in San Francis-
co, with 84,000 basic subscribers. On the
same day, Disney will expand its daily pro-
gram schedule from 16 to 19 hours.

Deeper pockets

Falcon Communications has obtained a
new line of credit from a banking consor-
tium that will extend its credit from $52 mil-
lion to $100 million, according to the firm's
treasurer and chief financial officer, Robert
Kerstein. Falcon, an independent MSO serv-
ing over 100,000 subscribers in 53 California
communities, will use the funds to finance
new cable construction. First National Bank
of Boston will be the lead bank, joined by
First Interstate of California and First Bank
of Chicago.

Information supply

American Express will be "a major informa-
tion provider” to Gateway, the videotex ser-
vice being launched this summer in Orange
county, Calif, by Times Mirror Videotex
Service. According to the Costa Mesa, Ca-
iif.-based TMVS, interactive information
services provided by American Express will
allow Gateway subscribers “to review the
status of their American Express Card ac-
counts, shop for merchandise, book travel
atrangements, get investment advice and
secure insurance information” from Armeri-
can Express-owned companies. TMVS is a
subsidiary of Times Mirror Co., publisher of
the Los Angeles Times and other newspapers
and owner of a TV station group.

RE’S SMOKE, THERE'S

—




Midnight Express

The China Syndrome

The Blue Lagoon
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VOLUME 1V, 23 outstandin

Absence of Malice
And Justice For All
The Blue Lagoon
California Suite

Chapter Two

The Cheap Detective
The China Syndrome
Funny Lady

Hot Stuff

Ice Castles

It's My Turn

Just You and Me, Kid

The King of Marvin Garde
Kramer Vs. Kramer
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Midnight Express Seems Like Old Times
The Mountain Men The Shadow Riders
1941 Stand By Your Man
Only When I Laugh We of the Never Never

Robin and Marian

) COLUMBILA PICTURES INDUSTAIES. INC 1984



( BusinesseBriefly

 JWONY

Delta Airlines C Air travel will be
promoted in eight-week campaign to
start in late April in Dallas, Houston, Los
Angeles and San Francisco.
Commercials will be scheduled in news,
prime time and sports. Target: men, 25-
49. Agency: BDA/BBDO, Atlanta.

Suzuki Motor Corp. O "Knockout sale”
for various Suzuki vehicles will be
highlighted in seven-week campaign
beginning today {March 19). Broadcast
spots will air in 26 markets in early and
late fringe, prime time and sports and
cable spots will be seen on WTBS(Tv)
Atlanta, USA Network and ESPN. Target:
men, 18-34. Company currently also
has four-week flight for “quadrunner”
vehicle running in 89 markets that
began March 12. It is targeted to men,
25-54, airing in prime time, sports and
early and late fringe. Agency: DYR, Los
Angeles.

Lorillard Corp. O Beechnut chewing
tobacco will be promoted through mid-
April in four-week flight as part of
campaign scheduled through

December. Spots will air in 41 southern
and southeastern markets in sports,
news and prime-access. Target: men, 25-
49. Agency: Dancer Fitzgerald Sample,
New York.

Carnation 0 Come and Get It dog food
will be highlighted in five-week campaign
beginning today (March 19). Spots will
air in 22 markets in daytime and prime
time. Target: women, 35-54. Agency:
SSC&B, New York.

Monsieur Henri Wines O Yago Sangria
will be promoted in eight-week campaign
beginning March 28 in 20 markets.
Flights will air in prime time and early and
late news. Target: adults, 18-34.
Agency: Calet Hirsch Spector, New York.

Peoples Express O Identity campaign,
begun in New York in first quarter, will air
regionally in Pittsburgh; Buffalo, N.Y,
and Boston in second gquarter, beginning
in early April. Spots will air in early and
late news, prime time and sports. Target:
adults, 25-49 and discretionary
travelers. Agency: Plapler & Associates,
New York.

TALK?

(202)887-1313

Call Susan Smith or
Linda Edwards on the
Chemical Industry Facts Line

for:

 Experts for interviews
* Media tour information
e Satellite newsfeeds

* “The Report” and
“Lifestyle” radio series

‘"& CHEMICAL MANUFACTURERS ASSOCIATION
2501 M Street, N.W,, Washington, D.C. 20037
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Candy is dandy. Hershey's new adult
confection, SKOR Toffee candy bar, will
be advertised in prime time network buys
and on MTV during spring and fall as part
of company's first extensive campaign
since product was rolled out nationally
last September. New advertising, target-
ec to men and women, 18-49, attempts
to eliminate guilt felt by many adults over
their desire for candy. It assures consum-
ers that "everyone deserves 1o indulge
themselves once in a while,” and that
“when you do, nothing satisfies you like
SKOR." Campaign was created by Her-
shey's agency, Doyle Dane Bernbach,
New York.

Jhirmack O Hair color will be promoted
in three-week campaign beginning April
2, in 22 West Coast markets. Spots will
air in day and prime time. Target:
women, 25-54. Agency: Rosenfeld,
Sirowitz & Lawson, New York.

Hufty Manutacturing O Four-week
campaign for Windsprint bicycle will
begin April 2 in all major East and
Midwest markets. Commercials will air
in early fringe. Target: teen-agers, 12-17.
Agency: Grey-North Inc., Chicago.

Allen Products Co. G Alpo dog food will
be highlighted in four-week campaign
beginning April 16 in 30 markets.
Commercials will run in daytime and
early and late fringe. Target: women, 25-
54. Agency: Weightman Inc.,
Philadelphia.

Levolor Lorentzen Inc. D Levolor
blinds will be promoted in five-week
campaign beginning April 16. Spots will
air in 30 markets in morning, prime-
access, early and late fringe and some
daytime. Target: women, 25-54. Agency:
Muller Jordan Weiss, New York.

Woman's World O Magazine will be
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promoted in two-week flight beginning
April 24 in 23 markets. Commercials will
air in daytime and evening news,
Tuesday through Friday. Target: women,
25-54. Agency: AC&R Advertising, New
York.

T JRADIOONLY ]

Michigan Apple Committee O Two-week
flight is scheduled in 17 Midwest
markets to promote consumption of
apples, beginning April 2. Markets
include Chicago, St. Louis, Nashville and
Oklahoma City Commercials will run in
all dayparts. Target: women, 25-54.
Agency: Baker, Abbs, Cunningham &
Klepinger, Birmingham, Mich.

Beiersdorf Inc. O Following completion
of test last summer on Nivea After-Sun
lotion in California, company is
introducing product this spring on spot
radio in 12 major markets. Flight will
begin in April with two-to-three-week
flights throughout summer. Product will
also receive exposure on regional and
national television. Commercials will be
carried in all dayparts. Target: women,
18-plus. Agency: Posey, Parry & Quest,
Greenwich, Conn.

C————JRrapioaNDTV C——

Valvoline 0il Co. 0 Campaign will be
conducted in about 33 markets on radic

-
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You'll never know
how accurate
your weather
forecasts can be

. .. until you have
Accu-Weather.

619 W. College Ave.
State College, PA
16801
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and 40 on televisicn for four t0 seven
weeks, beginning in mid-March, late
April and mid-May. Markets include
Dallas, Detroit, Los Angeles, Milwaukee
and Pittsburgh. Commercials will run in
all dayparts on radio and in news, early
and late fringe and sports on TV. Target:
men, 18-49. Agency: Fahigren & Ferris,
Cincinnati.

Marriott 0 Great American Theme Park
in Gurnee, llI., will be promoted In
second quarter, beginning mid-May in
five Midwest markets including Chicago
and Madison and Green Bay, both
Wisconsin. TV and radio buys will be
made in various dayparts. Target: teen-
agers and adults, 12-34. Agency: Smith
Burke Azzam, Baltimore.

Because

Ad-Vantraee

Spotnumbers. Expendituresin national and regional spot television climbed by 10% in 1983
to $3,675,577,100, according to Television Bureau of Advertising. Leading list of spot TV
advertisers was Procter & Gamble, with more than $229 million, up 28% from last year. It was
foliowed by General Mills, with almost $88.8 million, up 19%; General Foods Corp., slightly
more than $73 million, up 3%, and PepsiCo, with almost $73 million, up 25%. Information
released by TVB is based on Broadcast Advertiser Reports figures. Largest percentages
gains were made by spot TVadvertisers including GTE Corp., up 98% to $31.1 million; Ford
Motor Co., up 69% to $38.1 million; Philip Morris Inc., up 43% to $48.9 million, and MCI
Communications, up 39% to almost $29.3 million.

Company 1983 1382 % change

1. Procter & Gamble 8229,251,800 $179,468,100 +28

2. General Mills 88,792,700 74,762,400 +19
3. General Foods 73,018,400 70,802,500 + 3
4. Pepsico Inc. 72,778,200 54,003,700 +35
5. AT&T 71,075,700 62,044,200 +15

6. Coca-Coia 68,408,800 51,717,800 +32

7. Lever Brothers 55,791,500 43,761,500 +27

8. Anheuser-Busch 51,002,000 39,703,800 +28

9. Phulp Morris 48,909,000 34,220,500 +43

10, Mars Inc. 43,332.300 46,506,200 -5
11, Nissan Motor Co. 43.116.9500 35,289,100 +22
12. Dart & Kraft 42.572.600 64,275,700 -34
13. Toyota Motors Sales Co. 42 505,600 44,762,100 -5
14. Warner-Lambert Pharmaceutical 38,229,800 32,818,800 +20
15. Ford 38,130,300 22,602,400 +69
16. Keilogg Co. 34,130,800 30,053,500 +14
17. Nestle SA. 32,186,000 28,556,300 +13
18.  Amencan Home Products 31,896,800 36,682,900 -13
19. GTE Corp. 31,126,500 15,742,600 +98
20. Colgate Palmoiive Co. 29,586,100 23.877.200 +24
21. MCI Communications 29,259,800 21,096,200 +38
22. Time Inc. 28,624,400 28,200,200 + 2
23, Beatrice Foods 26,323,800 20,415,400 +29
24. AH. Robins Co. 26,318,300 22,484 900 +17
25. General Motors 25,672.200 27,232,100 -6

Source: Television Bureau of Advertising from Broadcast Advertisers Reports data.
O

Mondale’s beef. “We're quite flattered” is word from Wendy's International spokesperson on
presidential candidate Walter Mondale's use of Wendy's commercial tag line "Where's the
beef?" "We didn't know he was going to use it,” he said, but political use has only added to
commercial's immense popularity Spokesman also reported that Mondale campaign
personnel requested "Where's the beef?” T-shirts for Super Tuesday (March 13) activities.
Wendys complied, and then sent Hart camp "Here's the beef” T-shirts in gesture of
equanimity.
a

MTV ad splurge. Warner Amex Salellite Entertainment Co. launches today, March 19,
multimillion-dollar consumer advertising campaign in support of MTV: Music Television.
Broadcast commercials will air on CBS-TV and NBC-TV and in major spot TV markets
reaching 70% of cable homes. Cable buys are scheduled to begin in early April on cable
systems not yet announced. News of campaign was reported last Wednesday (March 14) by
Robert Pittman, executive vice president and chief operating officer of WASEC, during
luncheon meeting of New York chapter of National Academy of Television Arts and Sciences.
Pittman alsc traced growth of MTV over last three years, crediting success to company’s
ability to reach target audience of under 25 via fast-paced music, offbeat animation and
graphics, attractive personalities, coverage of special events and targeted promotions and
contests. MTV now has 19.3 million subscribers. Advertising campaign was developed by
LPG/PON New York.
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An international radio commentary from James Buckley, president, RFE/RL.

To the Soviets, name of
games was more suppression

The decision of the International Olympic
Committee to exclude Radio Free Europe and
Radio Liberty reporters from the Sarajevo
Olympics should be of concern to all broad-
casters (BROADCASTING, Feb. 13). It was part
of an unrelenting campaign by the Soviet
Union to limit the scope of international jour-
nalism and to foster what the Third World has
embraced as a *“‘new information order.”

The premise is that news media in the
industrialized democracies—and particular-
ly the United States—have acquired through
their technology and drive an undue influ-
ence in the affairs of other countries. West-
emn Media are said to present images of other
nations that are inconsiderate and unfair.

It follows, from the logic of the new infor-
mation order, that the state’s right to control
news originated abroad is superior to the
right of its citizens to receive it. Nationality
thus becomes a test of who is entitled to
transmit news and information across fron-
tiers.

We in America believe that the more jour-
nalists there are—all functioning indepen-
dently—the greater the chance for truth to be
told, and a reporter’s passport is irrelevant to
his right to cover news events. In the Soviet
view, right and wrong are determined by the
state, and reporters are essentially agents of
the state.

For a variety of reasons, the Soviet ap-
proach has proved popular with the govern-
ments of many developing countries. Let
there be no mistake about it, however: The
new information order they propose is an
endorsement of state control. Its supporters
would turn freedom of information into the
freedom of every government to decide what
its population is to see, hear and read.

Efforts to impose such a concept upon us
all have been under way for years within the
United Nations Educational, Scientific and
Cultural Organization. They have also been
made, with less public notice, within the
Olympic movement.

Somewhere between the Lake Placid,
N.Y., Olympics of 1980 and this year’s win-
ter games in Sarajevo, the IOC allowed itself
to be persuaded that “too many” journalists
have been accredited to cover past games
and that the quotas of those countries that
generally send large contingents of reporters
should be reduced, to achieve “better bal-
ance.”

The 10C, in short, has decided upon a
new information order of its own, in which
the countries with a large and active free
press are to be constrained because other
countries practice state control and have
fewer newspapers and broadcasting organi-

zations. . .
Under the Olympic system, it is up to

national committees to allocate whatever

James L. Buckley has been president of
Radio Free Europe/Radio Liberty since
October 1982. He is a former independent
senator from New York, under secretary of
state and counsellor of the State
Department.

quotas are assigned to them by the I0C. In
advance of Sarajevo, the U.S. Olympic
Committee was able to give no broadcaster
(with the exception of ABC, which had the
TV contract) more than four accreditations.

RFE/RL, which broadcasts in 21 lan-
guages and reaches more than 50 million
listeners a week, received two. It had 14
reporters and technicians at the previous
winter Olympics.

American broadcasters found a way
around these constraints when the Yugoslav
committee organizing the Sarajevo games
agreed to make extra accreditations avail-
able. NBC and Mutual increased their allot-
ments from four to 10 in this manner. The
Voice of America raised its number from two
to 18.

It was not until RFE/RL got approval
from the Yugoslavs and the USOC to send 11
that the IOC stepped in, however. Thanks to
Soviet bloc pressures, RFE/RL was singled
out for special treatment which, if allowed to
succeed, will no doubt be applied later to
others.

The campaign against RFE/RL began in
1972, when the Soviet Union attempted un-
successfully to keep its reporters from cover-
ing the Munich Olympics.

In 1976, Soviet and Czechoslovak repre-
sentatives presented the I0C executive
board with a “legal brief” which argued that
broadcasting across frontiers was a violation
of international law. Acting on the basis of
that misinformation, the 1OC board with-
drew the credentials of 12 RFE/RL reporters
for the Innsbruck Olympics.

There was no time to appeal that decision,
which was made on the eve of the games.
But it was soundly overturned a few months
later by the full IOC, which voted 42 to 21 to
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honor the accreditation of 18 RFE/RL re-
porters at the Montreal Olympics.

In 1977, the Soviet Union began urging
the 10C to change its rules to require that all
accredited broadcasters file reports to their
home territories—a way of banning broad-
casters such as RFE/RL that have no domes-
tic service. Radio Moscow and other stations
that have both domestic and external trans-
missions would not be affected.

The effort failed. The rules were not
changed. Yet the I0C officially informed
RFE/RL that it could not be accredited in
Sarajevo because it “does not broadcast to-
ward its territory of origin.”

When RFE/RL and the USOC pointed out
that the Olympic charter does not prohibit
external broadcasters—but on the contrary,
says the 10C “shall secure the widest possi-
ble audience for the Olympic games —the
10C offered discriminatory and unworkable
compromises. One would have allowed
RFE/RL reporters at Sarajevo, provided
they were not identified as RFE/RL report-
ers.

RFE/RL refused, to accept conditions that
were not applied to others and that would
compromise the basic right to broadcast
across frontiers as guaranteed by the UN
Universal Declaration of Human Rights, and
so on the day the games began the IOC said
RFE/RL would not receive accreditation. It
did not deny credentials to any other external
broadcaster.

None of this was caused by the content of
RFE/RL programing. Twice RFE/RL has of-
fered to provide Olympic officials with a
tape of any Olympics broadcast about which
there may have been some complaint. No
specific complaint has ever been lodged.

Our exclusion was caused by pressure on
the IOC from the Soviet Union, which ob-
jects quite simply to the existence of RFE/
RL. One Soviet IOC member, Vitaly Smir-
nov, acknowledged in an interview with the
West German news agency DPA that he had
launched a protest over the accreditation of
RFE/RL. A report in the March 5 issue of
Sports Illustrated indicated that the Soviets
even made RFE/RL an issue in negotiations
over television rights for the Los Angeles
Olympics.

The Soviet Union objects not to RFE/RL’s
sports coverage, but to the fact that RFE/RL
effectively breaks state-controlled informa-
tion monopolies in the Soviet Union and
Eastern Europe. It is using the Olympics, as
it has used UNESCO: to impose new restric-
tions on the free flow of information, in
which nationality becomes the test.

The quota for American broadcasters at
next summer’s Los Angeles Olympics is
again incredibly tight. The Soviet Union can
be expected to repeat its demands for the
exclusion of RFE/RL. Western journalists
should pay close attention. [ |
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Fer IlZN. AM, Las Vegas:

Programmmg Transtar
All Dayparts.

KENO is an AM station at 1460 kc in Las Vegas, Nevada, a market of § FM
signals and 9 AM signals, one of them a full-time 50,000 watt station at 720.
Before the fall Arbitron, KENO, happy with response it had received from
both listeners and time-buyers while running Transtar part-time, switched to
full-time 24-hour Transtar programming. Here are the results:

SPRING 1983 FALL 1983

(Full-time Transtar)

Men 2549 2.3 (#13) 7.9* (#3)
Women 2549 3.0 (#12) 5.0 (#7)
Adults 2549 2.7 (#14) 6.4 (#6)

And the management of the station reports an improvement in the station’s
bottom line far exceeding the increase in ratings. Why? Because in program-
ming Transtar’s Adult Contemporary product, KENO is gaining its rating among
the most desirable audience: the working men and working women bet-
ween 25 and 49. We call it the “Earning Boom” and Transtar is designed to
get it . . . for gou.

I WANT TO WIN. TELL ME MORE.
NAME:
STATION:
ADDRESS:

SEND TO: 620 SOUTH POINTE COUKT, SUITE 185
COLORADO SPRINGS, CO 80906

Or for more information and market availability, just call us at

*(Monday through Sunday 6 AM - 12 Mid. AQH Share Fall 83 Arbitron.)
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This week

March 18-20—SPACE (Society for Professional and
Commercial Earth Stations) spring convention and
international exhibition. Caesars Palace, Las Vegas. In-
formation: (202) 887-0605.

March 19— International Radio & Television Society
writing workshop, co-sponsored by Center for Com-
munication. Adcom conference room, CBS, 51 West
52d Street, New York.

March 19—New York chapter, National Academy of
Television Arts and Sciences, drop-in dinner. Topic:
music video. Copacabana. New York.

®m  March 19—National Association of Broadcasters
“100 Plus” television committee meeting. Denver Air-
port Hilton Inn, Denver.

B Indicates new or revised listing

March 198-22--10th AIAA Communication Satellite Sys-
tems Conference, sponsored by [EEE, Institute of
Electronics & Communications Engineers of Japan
and others. Sheraton Twin Towers hotel, Orlando, Fla.
information: (202) 863-7136.

March 20—"Cable Law '84," videc conference on le-
gal aspects of cable TV franchising, sponsored by
American Bar Association, cable TV committee of sci-
ence and technology section. Originating in Washington
at U.S. Chamber of Commerce. Hall of Nations, to 24
U.S. cities. Information: {202} 362-1140.

March 20—Presentation of 24th annual International
Broadcasting Awards, sponsored by Hellywood Radio
and Television Society. Century Plaza hotel, Los Ange-
les.

March 20—Southern Cealifornia Cable Association
maonthly luncheon. Los Angeles Airport Hilton, Los An-
geles.

March 20— New York Women in Cable meeting. Topic:

March 27-28-—Cabletelevision Advertising Bu-
reau annual advertising conference. Sheraton
Center, New York.

March 28-Aprll 1—Public Broadeasting Service
and National Association of Public Television Sta-
tions annual public television Convention. Hyatt Re-
genéy-Crystal City, Arlington, Va.

April 8-12—National Public Radio annual conter-
ence. Hyalt Regency, Arlington, Va.

April 24-29—MIP-TV international TV program
market. Palais des Festivals, Cannes, France.

April 28-May 2—National Association of Broad-
casters annual convention. Las Vegas Convention
Center, Las Vegas. Future conventions: Las Vegas,
April 14-17, 1985; Dallas, April 13-16, 1986; Dallas,
April 12-15, 1987, and Las Vegas. April 10-13,
1988.

May 7-9—ABC-TV annual affiliates meeting. Cen-
tury Plaza, Los Angeles.

May 13-16—CBS-TV annual affliates meeting.
Century Plaza, Los Angeles.

May 20-22—NBC-TV annual affiliates meeting.
Century Plaza, Los Angeles.

May 20-23—Broadcast Financial Management
Association 24th annual conference. Grand Hyatt,
New York. Future conferences: May 12-15, 1985.
Chicago; May 18-21, 1986, Los Angsles.

May 30-June 2—American Women in Radio and
Television annual convention. Palmer House, Chi-
cago. Future conventions: May 7-11, 1985, New
York Hilton, New York, and May 27-31, 1986, Loew's
Anatole, Dallas.

June 2-6—American Advertising Federation na-
tional convention. Fairmont hotel, Denver. Future
conventions: June B-12, 1985, J.W Marriott, Wash-
ington, and June 14-18, 1986, Hyatt Regency Chi-
cago, Chicago.

June 3-8—National Cable Television Association
annuai convention, including National Cable Pro-
graming Conference. Las Vegas Convention Cen-
ter, Las Vegas. Future Conventions: June 2-5, 1985
Las Vegas; March 16-19, 1986, Dallas, and May
17-20, 1987, Las Vegas.

June 10-15—Broadcasters Promotion Associ-
ation/Broadeast Designers Association annuai
seminar. Caesars Palace, Las Vegas. Future con-
ventions: June -9, 1985, Hyatt Regency, Chicago:
June 10-15, 1986, Loew's Anatole, Dallas; June 17-
20, 1987, Peachtree Plaza, Atlanta; June 22-25,
1988, Bonaventure, Los Angeles; June 22-25,
1989, Renaissance Center, Detroit.

Aug. 12-15—Cable Television Administration

and Marketing Society 10th annual conference.
Waldorf-Astoria, New York.

WViglior uMealings

Sept. 6-8—Southern Cable Television Association
Eastern show. Georgia World Congress Center, At-
lanta. Future show: Aug. 25-27, 1985, Georgia
World Congress Center.

Sept. 16-19—"The Radio Convention,” combined
conventions of National Radio Broadcasters Asso-
ciation and National Association of Broadeasters
Radio Programing Conference. Westin Bonaven-
ture hotel, Los Angeles.

Sept. 21-25—10th International Broadcasting
Convention. Metropole Conference and Exhibition
Center, Brighton, England.

Oct. 28-Nov. 2—Society of Motion Picture and
Television Engineers 126th technical conference
and equipment exhibit. New York Hiiton.

Oct. 30-Nov. 1—Atlantic Cable Show, Atlantic City
Convention Center, Atlantic City, N.J. Information:
(609) 848-1000.

Nov. 7-8—Television Bureau of Advertising 30th
annual meeting, Hyalt Regency, Chicago. Future
meetings: Nov. 11-13, 1985, Hyatt Regency, Dallas;
Nov. 17-19, 1986, Century Plaza. Los Angeles, and
Nov 18-20, 1987, Washington Hilten, Washington.
Nov. 11-14—Assaciation of National Advertisers
annual meeting. Camelback Inn, Scottsdale, Ariz.

Nov. 17-20—AMIP '84, American Market for In-
ternational Programs, second annual program
marketplace, organized by Perard Associates with
MIDEM and National Video Clearinghouse. Fon-
tainebleau Hilton, Miami Beach.

Dec. 5-7—Western Cable Show, sponsored by
California Cable Television Association. Anaheim
Convention Center, Anahelm, Calif. Information:
{415) 428-2225.

Dec. 5-7—Radio-Television News Directors Asso-
eciation international conterence. San Antonio Con-
vention Center, San Antonio, Tex.

Jan. 5-8, 1985—Association of Independent Tele-
vision Stations (INTV) annual convention. Cen-
tury Plaza hotel, Los Angeles.

Jan. 10-15, 1985 _NATPE International annual
convention. Moscone Center, San Francisco. Fu-
ture conventions: Jan. 17-22, 1986, New Orleans
Convention Center, and Jan. 24-27, 1987, New Or-
leans.

8 Jan. 30-Feb. 1,1985—25th annual Texas Cabie

Show, sponsored by Tezas Cable TV Association.
San Antonio Convention Center, San Antonio.

Feb. 10-13, 1985—National Religious Broadeast-
ers 42nd annual convention. Sheraton Washington,
Washington.

May 15-18, 1985 —American Association of Ad-
vertising Agencies annual meeting. Greenbrier,
White Sulphur Springs, W. Va.
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“Women at the Top." Speakers: Kay Koplovitz, USA
Network; Mary Alice Dwyer-Dobbin, Lifetime; Eileen
Connell, Warner-Amex, and Charlotte Schiff-Jones,
Schiff-Jones Ltd. Viacom Conference, New York.

March 20—New York Women in Communications
meeting. Topic: “Women's Role in Sports and Sports
Coverage.” Women's Repubtican Ciub, New York.

March 20-—Television Bureau of Advertising regional
sales training conference. Amfac West Tower, Dallas.

March 20-21-—Kentucky Broadcasters Association
annual Washington legisiative trip.

March 20-22—Washington Journatism Center’s con-
terence for journalists, "Changing Relationships Be-
tween Men and Women_"” Watergate hotel, Washington.

March 21—[llineois Broadeasters Association college
seminar. lllingls State University. Normal, 1il.

March 21—Ohio Association of Broadcasters Cleve-
land managers’ luncheon. Cleveland Bond Court,
Cleveland.

March 21—New York chapter, National Academy of
Television Arts and Sciences, drop-in luncheon.
Speaker: Peter Lund. vice president-generai manager,
WCBS-TV New York, on "The Changing Face of Local
Television News.” Copacabana, New York.

March 21—New York chapter, National Academy of
Television Arts and Sciences, forum, "Local News
Street Reporting.” Panelists include reporters, produc-
ers and news directars from New York TV stations. Mod-
erator: Mary Alice Williams, Cable News Network. Wal-
dorf-Astoria. New York

®  March 21—Southern California Broadcasters As-
sociation annual management/sales conference.
Sportsmen's Lodge, Los Angeles.

»  March 21—American Women in Radio and Televi-
sion, Washington chapter, newsmaker luncheon.
Speaker: Bill Stakelin, Radio Advertising Bureau. Na-
tional Press Club, Washington.

B March 21—Aimerican Women in Radio and Televi-
sion, Houston chapter, meeting. Topic: "The Marketing
of a Radio Station.” Sakowitz Post Oak, Houston.

March 22—Northern California Broadcasters Associ-
ation breakfast seminar. Hyatt Union Square, San Fran-
cisco.

March 22—Qhio Association of Broadcasters Youngs-
town managers' luncheon. Youngstown Club, Youngs-
town, Chio.

March 22—Television Bureau of Advertising regional
sales training conference. Hyalt Regency, Atlanta.

March 22— National Academy of Television Arts and
Sciences seminar on new technologies. WJLA-TV
Washington.

March 22—FCC en banc meeling, open to public.
Room 856, FCC, Washington.

March 22—International Television Association, Chi-
cago chapter, seminar on U-Matic maintenance. Col-
lege of DuPage, Glen Ellyn, lll. Information: (312) 858-
2800.

March 22-23—Georgia Cable Television Association
16th annual convention. Ritz-Carlton Buckhead, Atlan-
ta.

March 22-24—Washington Program of Annenberg
Schools of Commaunications cable TV seminar. Speak-
ers include Wendell Bailey, National Cable Television
Association; Henry Geller, Washington Center for Pub-
lic Policy Research; Howard Symons, House Subcom-
mittee on Telecommunications; Morris Tarshis, Board of
Franchises, New York City; Joshua Koenig, New York
State Cable Television Association, and John Evans,
Arlington (Va.) Telecommunications Corp. Capitol Holi-
day Inn hotel, Washington. Information: (202) 484-
2663.

March 23—Media Institute conterence, "The Media
and Government Leaks." Dirksen Senate Office Build-
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ing, room SO 226, Washington.

March 23-24—Florida AP Broadcasters 36th annual
meeting. Holiday Inn, Gainesville, Fla.

March 23-24_UPI New England Broadcasters Asso-
ciation annual meeting and awards banquet. Marriott
Long Wharf, Boston.

March 28—New York University seminar, "Writing
Successtully for the Film and Television Marketplace.”
NYU campus, New York. Information: (212) 598-7064.

—
Also in March

March 26—International Television Association, Chi-
cago chapter, seminar on video production systems,
“From Idea to Image.” Alistate Insurance Co.’s televi-
sion production facility Northbrook, il Information:
(312) 858-2800.

March 27—International Radio & Television Society
wriling workshap, co-sponsored by Center for Com-
munication. Adcom conference room, CBS, 51 West
52d Street, New York.

March 27—New York Cable Club luncheon. Speaker:
Kathryn Creech, Council for Cable Information. Gal-
lagher’s Steak House, New York.

March 27—Wonien in Cable, Washington chapter,
meeling. Speakers: C-SPAN president Brian Lamb and
producer Carrie Collins. Ramada Renaissance hotel,
Washington.

March 27-28—Cabletelevision Advertising Bureau
third annual advertising conference. Sheraton Center,
New York. Information: (212) 751-7770.

March 27-28 | PTV West '84, West Coast conference
and exposition for low power TV, sponsored by Nation-
al Institute for Low Power Television. Disneyland ho-
tel, Anaheim, Catif. Information: Don DeKoker, (203)
852-0500.

March 28—International Radio and Television Soci-
ety "newsmaker” luncheon. Speaker: Grant Tinker,
chairman and chiet executive officer, NBC. Waldori-
Astoria, New York,

March 28-31—National Association of Black Owned
Broadcasters eighth annual spring broadcast manage-
ment conference. Marriott's Hilton Head Resort, Hilton
Head, S.C.

March 28-April 1—Pubiic Broadcasting Service and
National Association of Public Television Stations an-
nual meeting of public television stations. Hyatt Regen-
cy. Crystal City, Arlington, Va. Information: Mary Jane
McKinnon, (202} 488-5000.

March 29— New York chapter, National Academy of
Television Arts and Sciences, drop-in luncheon.
Speaker: Joseph Cohen, president, Madison Square
Garden, on “Television and Sports in New York.” Copa-
cabana, New York.

March 29-31—New Mezico Broadcasters Association
annual convention. Speaker: Henry Rivera. FCC com-
missioner. Hillon Inn, Albuquerque, N.M.

March 30—Presentation of ninth annual Commenda-
tion Awards, by A merican Women in Radio and Televi-
sion, celebrating birthday centennial of Eleanor Roose-
velt. Waldorf Astoria hotel, New York. Information: Betty
Jane Reed, NBC, (212) 664-5301.

March 30—Deadline for entries in Addy Awards, spon-
sored by American Advertising Federation. Informa-
tion: Janel McKenna, AAF awards coordinator, (202)
898-0089.

March 30-Aprll 1—Foundation for American Com-
munications “Economics Conference for Journalists,”
co-sponsored by Gates Foundation. Keystone, Colo
tnformalion: (213) 851-7372.

March 31—Deadline for entries in “Hometown U.S.A
Video Festival 1984," for community cablecast pro-
graming, sponsored by National Federation of Local
Cable Programers. Information: Joan Gudge!, NFL.CP.
906 Pennsylvania Avenue, S.E., Washington, 20003;
(202) 544-7272.

—/
April
April 1—Deadline for entries in National Cable Televi-
sion Association's National Awards. Information:

NCTA, 1724 Massachussetts Avenue, N.W, Washing-
ton, D.C., 20036.

April 1—Deadline for entries for Raedio-Television

A professional's guide to the intermedia
week (March 19-25)

Network tetevision O PBS: (check local
times) The Soldier’s Tale (animation), Mon-
day 9-10 p.m.; Haunted (play). Tuesday 9-
10 p.m.; The Compleat Gilbert and Sulli-
van: Yeomen of the Guard* Wednesday 8-
10 p.m.; Old Enough To Do Time
{documentary on juvenile crime), Wednes-
day 10-11 p.m.; The Tale of Beatrix Potter*,
Sunday 9-10 p.m. CBS: Kate and Allie* (sit-
com), Monday 9-9:30 p.m. ABC: Shaping
Up* (sitcom), Tuesday 9:30-10 p.m. NBC:

now-May 3.
*indicates a premiere episode

@ﬁ@y 4 Tuned

Mister Roberts {live play), Monday 9-11 p.m.

Museum of Broadcasting U {1 East 53d Street, New York) Hitcheock by Hitchcock, exnibit of
TVepisodes, now-April 5; Rod Serling: Dimensions of Inagination, 60 hours of programing,

'Kate and Allie' on CBS

News Directors Association annual scholarship and
fellowship awards. Information: Dean Mell, KHQ Inc.,
South 4202 Regal, Spokane, Wash., 99203

April 1—Deadfine for entries in 20th annuai Major Arm-
strong Awards for “excellence and originality in radio
broadcasting by AM and FM stations,” administered
and sponsored by Armstrong Memorial Research
Foundation with cooperation with National Radio
g;-ggdcasters Association. Information: (212) 280-

April 1-3—Virginia Cable Television Association an-
nual convention, Williamsburg Lodge, Williamsburg,
Va.

April 2—Deadline for entries in International Radio
Festival of New York. Information: Festival office, (212)
246-5133.

Aprit 2—New York chapter, National Academy of
Television Arts and Sciences, drop-in dinner, Guest:
Joe Franklin, New York radio and TV personality for last
18 years on WOR-TV and WOR(AM). Copacabana.
New York.

Aprit 3—Television Burean of Advertising regional
sales training conference. Marriott, S.E., Denver.

April 3-4—Illinois Broadcasters Association $pring
meeting. Holiday Inn, Springfield, Ili. Information: (217)
787-6503.

B Aprit 3-4—National Association of Broadcasters
executive committee meeting. NAB headquarters,
Washington.

April 3-5—International Teleconference Symposium,
co-sponsored by Comsat, AT&T, ITT World Commu-
nications, RCA Globe! Communications, TRT Tele-
communications Corp. and Western Union Interna-
tional. Symposium will comprise conference sites in
U.S., Canada, England, Australia and Japan. U.S. con-
ference site: Philadelphia Marriott hotel. Information:
Howard Briley, Comsat, 950 LEnfant Plaza. S.w.. Wash-
ington, 20024; (202) 863-6248.

April &—New York chapter, National Academy of
Television Arts and Sciences, drop-in luncheon.
Speaker: Uriel Savir, Israeli press counsel in New York,
on “Problems in Press Coverage of the Middle East
Conflict.” Copacabana, New York.

April 4-6—Indiana Broadcesters Association spring
conference. Clarksville Marriott Inn, Clarksville, Ind.

April 4-8—Alpha Epsilon Rho, National Broadcast-
ing Society, 42d annual convention, “Prospects '84."
Speakers include Brandon Tartikoff, president, NBC
Entertainment; Steve Sohmer, NBC vice president, en-
tertainment; Jack Valenti, president, Motion Picture As-
sociation of America and William Baker, president,
Group W Communications. Universal Sheraton hotel,
Los Angsles.

April 5-6—International Radio and Television Soci-
ety "Minority Jobs Fair." Viacom Conference City, New
York.

®  April 6—Federal Trade Commission symposium,
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“Advertising by Health Care Professionals in the '80%s.
FTC, Washington.

April 6-7—Okiahoma AP Broadcasters Association
annual convention and awards banquet. Park Suite,
Oklahoma City.

April 8-8—California AP Television Radio Associ-
ation 37th annual convention and awards presenta-
tion. Speaker: Christine Craft, former anchor, KMBC-TV
Kansas City, Mo. Queen Mary, Long Beach. Informa-
tion: (213) 746-1200.

April 6-8—Alabama AP Broadcasters Association an-
nual meeling. Sheraton Riverfront hotel, Montgomery,
Ala

Aprit 6-8—UPI Broadeasters of Florida annual con-
vention and awards banquet, held in conjunction with
Radio-Television News Directors Association region
14. Holiday Inn-International Drive, Orlando, Fla.

Aprit 7—Deadline for entries in Television Drama
Awards competition of Fourth International Conference
on Television Drama. sponsored by Michigan State
University. Information: Jean-Luc Renaud or Gretchen
Barbatsis, department of telecommunications, Michi-
gan State University, East Lansing, Mich., 48824; (517)
355-6558.

April 7—Radio-Television News Directors Associ-
ation region 14 meeting with UP|. Holiday Inn-Interna-
tional Drive, Orlando, Fla.

Aprit 7—Radio-Television News Directors Associ-
ation region one meeting. Four Seasons Olympic hotel,
Seattle, Wash.

April  7-9—Minnesota Broadcasters Association
spring convention. Sheraton Park Place hotel, Minne-
apolis.

April 8—Southern Educational Communications As-
soctation radic membership meeting during National
Public Radic annual conference (see below). Hyatt Re-
gency, Crystal City Va.

April 8-10—West Virginia Broedcasters Association
spring meeting. Oglebay Park. Oglebay Lodge, Wheel-
ing, W. va.

April 8-12—Neational Public Radio annual confer-
ence. Hyatt Regency, Arlington, Va,

B April 8-12—Electronic Industries Association an-
nual spring conference. J.W. Marriott hotel, Washing-
ton.

April 8-14—international Public Television Screening
Conference, INPUT '84, hosted by South Carolina
Educational Television Network. Francis Marion ho-
tel, Charleston, S.C. Information: Michele Reap, PO.
Drawer L, Columbia, S.C.. 29250; (803) 758-7284.

April 10-11—Satcom '84, "Satellite Communications—
Trends and Opportunities,” fourth annual conference
sponsored by International Association of Satellite
Users. Speakers include Representative Edward Mar-
key (D-Mass.) and Tom McKnight, president, Orion Sat-
ellite Corp. Sheraton Washington, Washington.
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GALAXY-—AN ACHIEVEMENT
SURPASSING EXPECTATION

The Hughes Galaxy System has evolved from an idea
founded upon vision and technological ability to become a
sophisticated satellite and terrestrial communications
network. It is an achievement that represents success
beyond imagination.

\X\') The overwhelming demand for Galaxy service i1s superceded
only by its reputation for excellence. Galaxy I—now sold
out—has been selected by the most prestigious names in the
cable business to transmit the most dynamic programming
available— HBO, Cinemax, The Nashville Network,
Group W-Home Team Sports, The Movie

Channel, CNN, CNN Headline News, SIN, Galavision,
The Disncy Channcel, WOR-TV, CBN Cable Network,
ESPN, C-SPAN and much more. Galaxy Il is a promise
that has been fulfilled, with performance beyond

our own expectations.

But Ga